COMPETENCE, QUALITY
AND SPECIALIZATION

Production, quality, range and specialization: on these
strengths PG has founded its own production and
organizational structure.

The reliability of the PG brand grows and strengthens
throughout its history: born in the 1950s as a precision
mechanical workshop specializing in the manufacture
of metal parts in the early 1980s, while continuing its
original business , PG’s production and sales started with
other products, expanding and diversifying the range of
tools and drill accessories.

A long experience and an innovative and dynamic reality
that always ensures precise and specific responses, have
enabled PG to identify and develop new projects, select
and qualify raw materials, online controls and on finished
products, optimizing operating times, rational and safe
management methods, scrupulous approval tests and
strict controls in accordance with current European safety
standards, to reach an accurate packaging study for the
best lay-out at the point of sale. All this trying to reduce
as much as possible the environmental impact during
the manufacturing cycle, in a secure, responsible and
collaborative work environment.




EXPERIENCE, FLEXIBILITY
AND UNIVERSALITY

PG has developed and strengthened a capillary, efficient
and flexible distribution network on the most important
Italian and foreign markets, enabling customers to have a
constant availability of a dialogue, an high level of service
and a great relationship between price and quality.

PG range is constantly evolving and is able to provide
a complete and compatible assortment with the most
important brands of power tools. These are the features
and benefits that make PG a guarantee and a landmark
for those who want the best of production in the DIY,
hardware and tools market.

The experience matured by PG, working daily with its
customers, has enabled it to develop a deep knowledge
of the exhibition and logistics needs of the point of sale.

A careful study of packaging, its colors and the
harmonization of its formats, has been combined with the
search for modular and flexible solutions for exposure.
PG is able to offer a particularly effective display system,
which allows to show the full range of products with a
strong visual impact for customers.
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SPORT

PG has been firmly linked

SOCIAL

vices of CIM “Societa Cooperativa Sociale ONLUS" which
promotes the inclusion and autonomy of fragile people y | to the sporting tradition
of its city for years now,

a lasting bond dictated
by the passion and value
that sport occupies in life.

through the “L'Officina della Dignita”, an assembly and third-
party workshop, which hosts workers and trainee assistants
who put themselves out there.

Through professional training, this organization supports and
assists disadvantaged people in their path to entering the

We are Business Partner

world of work. By working together, everyone contributes SOCIETA of Bologna FC 1909 and
to the achievement of the work and social goals that society COOPERATIVA Official%ponsor of Virtus
imposes. Work thus becomes the instrument for giving Dignity Sgﬁll_ﬁ%E basketball.

to the Person.

ENVIRONMENT

PG pays attention to environmental sustainability, in all
production and commercial processes. We study and
develop our own packaging so that they are produced
with recyclable and/or biodegradable materials. Over
75% of packaging is produced with recycled material
with low environmental impact, with the aim of reaching
100% by 2028. Furthermore, we are reducing plastic
from packages by making them increasingly compact.
Our supply chains prioritize non-air transportation,
thereby reducing related emissions and increasingly
using low-emission shipping methods such as by ocean
and by rail.






